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ABSTRACT 
Services sector is facing the tremendous challenge in developing a strong employee 
brand loyalty. Brand loyal employees have intension to stay with organization and 
committed to deliver high level of services which leads towards consumer 
satisfaction. Among all the best practices, the most relevant practice known as 
employer branding which seems relevant in maintaining long term relationship 
between employee and employer. Although the emergent popularity of the impact of 
employer branding on employee's behaviour, little is known on how employer 
branding practices affects existing employee's loyalty behaviour towards their 
organization's brand. Previous literature on employer branding practices was 
restricted to potential employees; there is dearth of studies which explore the 
influence of employer branding practices on existing employee's behaviour. 
Therefore, the current study attempts to link the relationship between employer 
branding practices (namely training and development, employer brand reputation, 
work life balance, organization culture, diversity, corporate social responsibility and 
compensations and benefits) and employee brand loyalty behaviour. The present 
study also attempts to examine the mediation role of employee engagement on the 
initial relationship. Based on psychological contract theory, the offerings (economic, 
psychological and functional) by the employer brand, influenced the employee's 
attitude (engagement) and behaviour (loyalty). The proportionate stratified sampling 
technique was applied. A total of 492 questionnaires were distributed in eighteen 
private higher educational institutions located in the Punjab province of Pakistan. 
The 286 questionnaires were useable for further analysis using the PLS-SEM. The 
results revealed that employer brand reputation, work life balance, organization 
culture and compensations and benefits have direct significant positive effect and 
diversity has indirect significant positive effect on employee brand loyalty. The 
employee engagement mediates the relationships of employer brand reputation, 
organizational culture and diversity and employee brand loyalty. Finally, this study 
suggests various recommendations for future research. · 




Sektor perkhidmatan sedang mengalami cabaran yang besar dalam membina 
kesetiaan jenama pekerja yang teguh. Pekerja yang mempunyai kesetiaan jenama 
mempunyai niat untuk terus bersama dengan sesuatu organisasi dan komited untuk 
memberi mutu perkhimatan yang cemerlang yang seterusnya membawa kepada 
kepuasan pengguna. Antara amalan-amalan yang terbaik, amalan yang dikenali 
sebagai penjenamaan majikan dilihat sebagai relevan dalam mengekalkan hubungan 
jangka panjang di antara peke1ja dengan majikan. Walaupun impak penjenamaan 
majikan terhadap tingkah laku pekerja semakin popular, tidak banyak yang diketahui 
tentang bagaimana amalan penjenamaan majikan memberi kesan kepada pekerja 
yang sedia ada terhadap jenama organisasi mereka. Sorotan kajian sebelum ini ke 
atas amalan penjenamaan majikan adalah terhad kepada pekerja berpotensi; namun 
terdapat kekurangan kajian yang besar dalam mengkaji pengaruh penjenamaan 
majikan terhadap pekerja sedia ada. Oleh itu, kajian ini cuba untuk mengaitkan 
hubungan di antara amalan penjenamaan majikan (khususnya latihan dan 
pembangunan, reputasi jenama majikan, keseimbangan kerja dan kehidupan, budaya 
organisasi, kepelbagaian, tanggungjawab sosial korporat dan pampasan dan faedah) 
dengan tingkah laku kesetiaan jenama pekerja. Kajian ini juga cuba untuk menyiasat 
peranan perantaraan penglibatan pekerja dalam perhubungan awal. Menurut teori 
kontrak psikologi, tawaran (ekonomik, psikologi dan fungsi) daripada jenama 
majikan, mempengaruhi sikap (penglibatan) dan tingkah lak.-u (kesetiaan) pekerja. 
Kajian ini menggunakan teknik pensampelan berstrata berkadar. Sebanyak 492 soal 
selidik telah diedarkan kepada lapan betas institusi pendidikan tinggi swasta di 
sekitar Punjab, wilayah Pakistan. 286 daripada soal selidik tersebut dapat digunakan 
untuk analisis lanjut menggunakan PLS-SEM. Hasil kajian menunjukkan bahawa 
reputasi jenama majikan, keseimbangan kerja dan kehidupan, budaya organisasi dan 
pampasan dan faedah mempunyai hubungan positif yang kuat sementara 
kepelbagaian pula mempunyai kesan positif secara tidak langsung terhadap kesetiaan 
jenama peke1ja. Penglibatan peke1ja menjadi perantara perhubungan reputasi jenama 
majikan, budaya organisasi dan kepelbagaian dengan kesetiaan jenama pekerja. 
Akhimya, kajian ini turut mengemukakan pelbagai cadangan untuk kajian pada masa 
akan datang. 
Kat.a kunci: Kesetiaan jenama pekerja, penjenamaan majikan, penglibatan pekerja 
dan pendidikan tinggi. 
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The chapter compnses background of study, problem statement, objectives and 
research questions, theoretical and practical significance, scope of the study, 
definition of key terms, and structure of the thesis. 
1.2 Background of Study 
Jn today's highly competitive era, it is a great challenge to build and maintain a 
strong brand in any service industry. The service sector finds it very difficult to 
develop a strong brand due to the intangible and complex nature of its operations and 
offerings (Biswas & Suar, 2016; Castaldi & Giarratana, 2018; Helm & Ozergin, 
2015; Sarker, Mohd-Any & Kamarulzaman, 2019; Wirtz & Lovelock, 2018). 
Moreover, service brand performance depends largely on employees who are the 
backbone of any brand delivery system, it is the employees' service delivery process 
that consumers evaluate to ascertain the quality and performance of the service of 
any organization (Jevons, 2006). Hence employees who are loyal to their 
organization's brand play a significant and strategic role in brand performance. 
Brand loyal employees act as a differentiator for the competitors, difficult to replicate 
(Punjaisri, Wilson, & Evanschitzky, 2009). The medium of de livering the brand 
promise to customer in product marketing is the tangible product itself, but in service 
marketing, it is the employees who are the deliverers of the brand promise to 
customers (Lee, Kim & Kim, 2014; Schultz, 2002). Schultz's (2002) findings reveal 
that when employees are the "deliverers" of the brand promise, the brand behaviour 
1 
The contents of 




Aaker, D. (1991 ). Brand equity. La gestione del valore della marca. 
Aaker, D. A. (1996). Measuring brand equity across products and markets. California 
management review, 38(3), 102-120. 
Aaker, J. L. (1997). Dimensions of brand personality. Journal of marketing research, 
347-356. 
Abubaker, M., & Bagley, C. (2016). Work-Life Balance and the Needs of Female 
Employees in the Telecommunications Industry in a Developing Country: A 
Critical Realist Approach to Issues in Industrial and Organizational Social 
Psychology. Comprehensive Psychology, 5, 2 l 65222816648075. 
Abubaker, M., & Bagley, C. (2016). Work-Life Benefits: Managers' views on 
implementation in Jordanian telecommunication companies. Eurasian Journal 
of Business and Management, 4( 1 ), 13-28. 
Aggarwal, P. (2004). The effects of brand relationship norms on consumer attitudes 
and behavior. Journal of consumer research, 31 (1 ), 87-101. 
Ahmad, N . A., & Daud, S. (2016). Engaging People with Employer Branding. 
Procedia Economics and Finance, 35, 690-698. 
Ahmed, P. K., & Rafiq, M. (2003). Internal marketing issues and challenges. 
European Journal of marketing, 37(9), 1177-1186. 
Akinwande, M. 0., Dikko, H. G., & Samson, A. (2015). Variance inflation factor: As 
a condition for the inclusion of suppressor variable (s) in regression analysis. 
Open Journal of Statistics, 5(07), 754. 
Al Shehri, M., McLaughlin, P., Al-Ashaab, A., & Hamad, R. (2017). The Impact of 
Organizational Culture on Employee Engagement in Saudi Banks. 
Albrecht, S. L., Bakker, A. B., Gruman, J. A., Macey, W. H., & Saks, A. M. (2015). 
Employee engagement, human resource management practices and 
competitive advantage: An integrated approach. Journal of Organizational 
Effectiveness: People and Performance, 2(1), 7-35 . 
Albrecht, S. L., Bakker, A. B., Gruman, J. A., Macey, W. H., & Saks, A. M. (2015). 
Employee engagement, human resource management practices and 
competitive advantage: An integrated approach. Jownal of Organizational 
Effectiveness: People and Performance, 2(1), 7-35 . 
176 
Albrecht, S., Breidahl, E., & Marty, A. (2018). Organizational resources, 
organizational engagement climate, and employee engagement. Career 
Development International, 23(1), 67-85. 
Alhabeeb, M. J. (2007). On consumer trnst and product loyalty. International Journal 
of Consumer Studies, 31 ( 6), 609-612. 
Alimudin, A., & Septiani, D. Dwi Sasono, A., & Wulandari, A.(2017). Effect of 
Spiritual Leadership to Organizational Culture and Employee's Loyalty (A 
Case Study in The Society's Eye Hospital, East Java). Jurnal Terapan 
Manajemen Dan Bisnis, 3(2), 76-86. 
Allen, N. J., & Meyer, J. P. (I 990). The measurement and antecedents of affective, 
continuance and normative commitment to the organization. Journal of 
occupational and organizational psychology, 63(1), 1-18. 
Allen, N. J ., & Meyer, J. P. (1996). Affective, continuance, and normative 
commitment to the organization: An examination of construct validity. 
Journal of vocational behavior, 49(3), 252-276. 
ALshbiel, S. 0., & Al-Awawdeh, W. M. (2011). Internal social responsibility and its 
impact on job commitment: Empirical study on Jordanian cement 
manufacturing co. International Journal of Business and Management, 6(12), 
94. 
Ambler, T., & Barrow, S. (1996). The employer brand. Journal of brand 
management, 4(3 ), 185-206. 
Amin, A., Nasim, W., Mubeen, M., Sarwar, S., Urich, P., Ahmad, A., ... & Rehmani, 
M. I. A. (2018). Regional climate assessment of precipitation and temperature 
in Southern Punjab (Pakistan) using SimCLIM climate model for different 
temporal scales. Theoretical and Applied Climatology, 131 (1-2), 121-131. 
Arnjad, Z., Sabri, P. S. U., Ilyas, M., & Hameed, A. (2015). Informal relationships at 
workplace and employee performance: A study of employees private higher 
education sector. Pakistan Journal of Commerce and Social Sciences, 9(1 ), 
303-321. 
Anderson, J. C., & Gerbing, D. W. (1988). Structural equation modeling in practice: 
A review and recommended two-step approach. Psychological bulletin, 
103(3), 411. 
App, S., Merk, J., & Biittgen, M. (2012). Employer branding: Sustainable HRM as a 
competitive advantage in the market for high-quality employees. 
Management revue, 262-278. 
Annstrong, M. (2009). The practice of human resource management. St. Petersburg.: 
Peter. 
177 
Arnow-Richman, R. S. (2006). Cubewrap Contracts and Worker Mobility: The 
Dilution of Employee Bargaining Power via Standard Form Noncompetes. 
Asha, C. S., & Jyothi, P. (2013). Internal branding: a determining element of 
organizational citizenship behaviour. Journal of Contemporary Management 
Research, 7(1), 37. 
Ashforth, B. E., & Mae!, F. (1989). Social identity theory and the organization. 
Academy of management review, 14(1), 20-39. 
Awwad, M., & Mohammad Agti, D. A. (2011 ). The impact of internal marketing on 
commercial banks' market orientation. International Journal of Bank 
Marketing, 29(4), 308-332. 
Back, K. J., & Parks, S. C. (2003). A brand loyalty model involving cognitive, 
affective, and conative brand loyalty and customer satisfaction. Journal of 
Hospitality & Tourism Research, 27(4), 419-435. 
Backhaus, K., & Tikoo, S. (2004). Conceptualizing and researching employer 
branding. Career development international, 9( 5), 501-517. 
Backhaus, K., & Tikoo, S. (2004). Conceptualizing and researching employer 
branding. Career development international, 9( 5), 501-517. 
Baral, R., & Bhargava, S. (2010). Work-family enrichment as a mediator between 
organizational interventions for work-life balance and job outcomes. Journal 
of Managerial Psychology, 25(3), 274-300. 
Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction 
in social psychological research: Conceptual, strategic, and statistical 
considerations. Journal of personality and social psychology, 51 ( 6), 1173. 
Barrow, S., & Mosley, R. (2011). The employer brand: Bringing the best of brand 
management to people at work. John Wiley & Sons. 
Bartels, J., Pruyn, A., & Jong, M. (2009). Employee identification before and after an 
internal merger: A longitudinal analysis. Journal of Occupational and 
Organizational Psychology, 82(1), 113-128. 
Bates*, P., & Davis, F. A. (2004). Social capital, social inclusion and services for 
people with learning disabilities. Disability & Society, 19(3 ), 195-207. 
Beauregard, T. A., & Henry, L. C. (2009). Making the link between work-life 
balance practices and organizational performance. Human resource 
management review, 19(1), 9-22. 
Bellou, V. (2010). Organizational culture as a predictor of job satisfaction: the role of 
gender and age. Career Development International, 15(1), 4-19. 
178 
Berger, K. A., & Wallingford, H.P. (1997). Developing advertising and promotion 
strategies for higher education. Journal of Marketing for Higher Education, 
7(4), 61-72. 
Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating company: dimensions of 
attractiveness in employer branding. International journal of advertising, 
24(2), 151-172. 
Bharathi, V., & Bhattacharya, S. (2015). Work life balance of women employees in 
the information technology industry. 
Bhatnagar, J. (2007). Talent management strategy of employee engagement in Indian 
ITES employees: key to retention. Employee relations, 29(6), 640-663. 
Biech, E. (2008). ASTD handbook for workplace learning professionals. American 
Society for Training and Development. 
Bigliardi, B., Ivo Dormio, A., & Galati, F. (2012). The adoption of open innovation 
within the telecommunication industry. European Journal of Innovation 
Management, 15(1), 27-54. 
Bigliardi, B., lvo Dormio, A., Galati, F., & Schiuma, G. (2012). The impact of 
organizational culture on the job satisfaction of knowledge workers. Vine, 
42(1 ), 36-51. 
Biswas, M. K., & Suar, D. (2016). Antecedents and consequences of employer 
branding. Journal of Business Ethics, 136(1), 57-72. 
Biswas, M. K., & Suar, D. (2016). Antecedents and consequences of employer 
branding. Journal of Business Ethics, 136(1 ), 57-72. 
Bloemer, J., & Odekerken-Schroder, G. (2006). The role of employee relationship 
proneness in creating employee loyalty. International Journal of Bank 
Marketing, 24(4), 252-264. 
Blumberg, C., Cooper, D., & Schindler, S. (2008). Research methods . Boston: Irwin, 
130-139. 
Bordens, K. S., & Abbott, B. A. (2011). A process approach to research design and 
methods. 
Born, N., & Kang, S. K. (2015). What are Best Practices in the Space of Employer 
Branding that Enable Organizations Attract and Retain the Best Talent?. 
Boroff, K. E., & Lewin, D. (1997). Loyalty, voice, and intent to exit a union firm: A 
conceptual and empirical analysis. ILR Review, 51(1), 50-63. 
179 
Brammer, S., Millington, A., & Rayton, B. (2007). The contribution of corporate 
social responsibility to organizational commitment. The International Journal 
of Human Resource Management, 18(10), 1701-1719. 
Branco, M. C., & Rodrigues, L. L. (2006). Corporate social responsibility and 
resource-based perspectives. Journal of business Ethics, 69(2), 111-132. 
Brignall, T. J., Fitzgerald, L., Johnston, R., & Silvestro, R. (1991 ). Performance 
measurement in service businesses. Management Accounting, 69(10), 34. 
Brown, R., & Williams, J. (1984). Group identification: The same thing to all 
people?. Human Relations, 37(7), 547-564. 
Bryman, A. (2001). Ethnography (Vol. 4). Sage Publications Ltd. 
Bryman, A., & Bell, E. (2003). Breaking down the quantitative/qualitative divide. 
Business Research Methods, 465-478. 
Burmann, C., & Zeplin, S. (2005). Building brand commitment: A behavioural 
approach to internal brand management. Journal of brand management, 12(4), 
279-300. 
Burmann, C., Schaefer, K., & Maloney, P. (2008). Industry image: Its impact on the 
brand image of potential employees. Journal of Brand Management, 15(3), 
157-176. 
Cable, D. M., & Graham, M. E. (2000). The determinants of job seekers' reputation 
perceptions. Journal of organizational Behavior, 21 (8), 929-94 7. 
Cable, D. M., & Turban, D. B. (2003). The value of organizational reputation in the 
recruitment context: A brand-equity perspective. Journal of Applied Social 
Psychology, 33(11), 2244-2266. 
Cahill, K. E., McNamara, T. K., Pitt-Catsouphes, M., & Valcour, M. (2015). Linking 
shifts in the national economy with changes in job satisfaction, employee 
engagement and work-life balance. Journal of Behavioral and Experimental 
Economics, 56, 40-54. 
Cain, L., Busser, J., & Kang, H. J. (2018). Executive chefs' calling: effect on 
engagement, work-life balance and life satisfaction. International Journal of 
Contemporary Hospitality Management, (just-accepted), 00-00. 
Caldwell, C., Hayes, L. A., Bernal, P., & Karri, R. (2008). Ethical stewardship-
implications for leadership and trust. Journal of business ethics, 78(1), 153-
164. 
Campbell, D. T. (1). Stanley.(1963). Experimental and quasi-experimental designs 
for research. 
180 
Campbell, S. M., Reeves, D., Kontopantelis, E., Sibbald, B., & Roland, M. (2009). 
Effects of pay for performance on the quality of primary care in England. 
New England Journal of Medicine, 361(4), 368-378. 
Carmeli, A., & Tishler, A. (2005). Perceived organizational reputation and 
organizational performance: An empirical investigation of industrial 
enterprises. Corporate Reputation Review, 8(1 ), 13-30. 
Carrington, B. (2007). Merely identity: Cultural identity and the politics of sport. 
Sociology of Sport Journal, 24( I), 49-66. 
Canoll, A. B. (1979). A three-dimensional conceptual model of corporate 
perfonnance. Academy of management review, 4(4), 497-505. 
Castaldi, C., & Giarratana, M. S. (2018). Diversification, Branding, and Performance 
of Professional Service Firms. Journal of service research, 21(3), 353-364. 
Cavana, R. Y., Delahaye, B. L., & Sekaran, U. (2001). Applied business research: 
Qualitative and quantitative methods. John Wiley & Sons Australia. 
Cegana-Leiva, D., Sanchez-Vidal, M. E., & Gabriel Cegarra-Navarro, J. (2012). 
Understanding the link between work life balance practices and 
organisational outcomes in SMEs: The mediating effect of a supportive 
culture. Personnel Review, 41(3), 359-379. 
Chang, C. H., Rosen, C. C., & Levy, P. E. (2009). The relationship between 
perceptions of organizational politics and employee attitudes, strain, and 
behavior: A meta-analytic examination. Academy of Management Journal, 
52(4), 779-801. 
Chen, G., Casper, W. J., & Cortina, J. M. (2001). The roles of self-efficacy and task 
complexity in the relationships among cognitive ability, conscientiousness, 
and work-related performance: A meta-analytic examination. Human 
performance, 14(3), 209-230. 
Chen, S. J., Lin, P. F., Lu, C. M., & Tsao, C. W. (2007). The moderation effect of 
HR strength on the relationship between employee commitment and job 
performance. Social Behavior and Personality: an international journal, 35(8), 
1121-1138. 
Cheney, G. (1983). The rhetoric of identification and the study of organizational 
communication. Quarterly journal of speech, 69(2), 143-158. 
Chimote, N. K., & Srivastava, V. N. (2013). Work-life balance benefits: From the 
perspective of organizations and employees. IUP Journal of Management 
Research, 12(1), 62. 
181 
Choo, S., & Bowley, C. (2007) . Using training and development to affect job 
satisfaction within franchising. Journal of Small Business and Enterprise 
Development, 14(2), 339-352. 
Churchill Jr, G. A. (1979). A paradigm for developing better measures of marketing 
constructs. Journal of marketing research, 64-73. 
Clark, S. C. (2000). Work/family border theory: A new theory of work/family 
balance. Human relations, 53(6), 747-770. 
Coakes, S. J., Steed, L., & Dzidic, P. (2006). SPSS version 13.0 for windows. John 
Willey and Sons Australia Ltd., Australia. 
Collins, C. J., & Stevens, C. K. (2002). The relationship between early recruitment-
related activities and the application decisions of new labor-market entrants: a 
brand equity approach to recruitment. Journal of applied psychology, 87(6), 
1121. 
Cooper, J., & Schindler, M. (2008). Perfect Sample Size in Research. 
Cooper, R. (1989). The Rise of Activity-based Costing: What Do Activity-based 
Cost Systems Look Like?. 
Corporate social responsibility and employee engagement: The moderating role of 
CSR-specific relative autonomy and individualism. Journal of Organizational 
Behavior. 
Coughlan, R. (2005). Employee loyalty as adherence to shared moral values. Journal 
of Managerial Issues, 43-57. 
Cox Jr, T . (2001). Creating the multicultural organization: A strategy for capturing 
the power of diversity. Jossey-Bass. 
Creswell, J. W. (2009). Editorial : Mapping the field of mixed methods research. 
Cronbach, L. J. ( 1951 ). Coefficient alpha and the internal structure of tests. 
psychometrika, 16(3), 297-334. 
Crotty, M . (1998). The foundations of social research: Meaning and perspective in 
the research process. Sage. 
Cunningham, R. M. (1956). Brand loyalty-what, where, how much. Harvard 
Business Review, 34(1), 116-128. 
Curran, P. J., West, S. G., & Finch, J. F. (1996). The robustness of test statistics to 
nonnormality and specification error in confirmatory factor analysis. 
Psychological methods, I (I), 16. 
182 
Davies, G. (2008). Employer branding and its influence on managers. European 
Journal of Marketing, 42(5/6), 667-681. 
Day, G. S. (1976). A two-dimensional concept of brand loyalty. In Mathematical 
models in marketing (pp. 89-89). Springer Berlin Heidelberg. 
De Chernatony, L., & Cottam, S. (2006). Internal brand factors driving successful 
financial services brands. European Journal of Marketing, 40(5/6), 611-633 . 
Denscombe, M. (2003). The good research guide Maidenhead. 
Dhanesh, G., & Duthler, G. (2017). CSR and public relations in the Middle East: 
Relationships among diversity climate, perceptions of CSR and employee 
engagement. 
Dick, A. S., & Basu, K. (1994). Customer loyalty: toward an integrated conceptual 
framework. Journal of the academy of marketing science, 22(2), 99-113 . 
Dillman, D. A. (2011). Mail and Internet surveys: The tailored design method--2007 
Update with new Internet, visual, and mixed-mode guide. John Wiley & 
Sons. 
Downey, S. N., van der Werff, L., Thomas, K. M., & Plaut, V. C. (2015). The role of 
diversity practices and inclusion in promoting trust and employee 
engagement. Journal of Applied Social Psychology, 45(1 ), 35-44. 
Du Preez, R., & Bendixen, M. T. (2015). The impact of internal brand management 
on employee job satisfaction, brand commitment and intention to stay. 
International Journal of Bank Marketing, 33(1), 78-91. 
Durkin, M., McKenna, S., & Cummins, D. (2012). Emotional connections in higher 
education marketing. International Journal of Educational Management, 
26(2), 153-161. 
Duthler, G., & Dhanesh, G. S. (2018). The role of corporate social responsibility 
(CSR) and internal CSR communication in predicting employee engagement: 
Perspectives from the United Arab Emirates (UAE). Public Relations 
Review. 
Dutton, J. E., Dukerich, J. M., & Harquail, C. V. (1994). Organizational images and 
member identification. Administrative science quarterly, 239-263. 
Earl, J., Martin, A., McCarthy, J. D., & Soule, S. A. (2004). The use of newspaper 
data in the study of collective action. Annu. Rev. Social., 30, 65-80. 
Eberl, M., & Schwaiger, M. (2005) . Corporate reputation: disentangling the effects 
on financial performance. European Journal of Marketing, 39(7/8), 838-854. 
183 
Edmans, A. (2012). The link between job satisfaction and firm value, with 
implications for corporate social responsibility. Academy of Management 
Perspectives, 26( 4), 1-19. 
Edwards, M. R. (2009). An integrative review of employer branding and OB theory. 
Personnel review, 39(1), 5-23. 
Edwards, M. R. (2009). An integrative review of employer branding and OB theory. 
Personnel review, 39(1), 5-23 . 
Ellis, C. M., & Sorensen, A. (2007). Assessing employee engagement: the key to 
improving productivity. Perspectives, 15(1 ), 1-9. 
English, L. M., & Mayo, P. (2012). Spirituality and adult education. In Leaming with 
Adults (pp. 179-187). SensePublishers. 
Erdem, T., & Swait, J. (1998). Brand equity as a signaling phenomenon. Journal of 
consumer Psychology, 7(2), 131-157. 
Erdem, T., Swait, J., & Valenzuela, A. (2006). Brands as signals: A cross-country 
validation study. Journal of Marketing, 70(1), 34-49. 
Erikson, E. (2005). Epilogue: The geography of disaster. Wounded city: The social 
impact of 9, 11, 351-362. 
Farley, J. U. (1964). Why does" Brand Loyalty" vary over products?. Journal of 
Marketing Research, 9-14. 
Fazio, R. H., Powell, M. C., & Williams, C. J. (1989). The role of attitude 
accessibility in the attitude-to-behavior process. Journal of consumer 
research, 16(3 ), 280-288. 
Fennis, B. M., & Pruyn, A. T. H. (2007). You are what you wear: Brand personality 
influences on consumer impression formation. Journal of Business Research, 
60(6), 634-639. 
Fernandez, C. P. (2007). Employee engagement. Journal of Public Health 
Management and Practice, 13(5), 524-526. 
Fidell, S., Tabachnick, B., Mestre, V., & Fidell, L. (2013). Aircraft noise-induced 
awakenings are more reasonably predicted from relative than from absolute 
sound exposure levels. The Journal of the Acoustical Society of America, 
134(5), 3645-3653. 
Field, A., Miles, J., & Field, Z. (2012). Discovering statistics usmg R. Sage 
publications. 
Fletcher, C., & Williams, R. (1996). Performance management, job satisfaction and 
organizational commitmentl. British Journal of Management, 7(2), 169-179. 
184 
Fownier, S. (1998). Consumers and their brands: Developing relationship theory in 
consumer research. Journal of consumer research, 24( 4 ), 343-3 73 . 
Gaddam, S. (2008). Modeling Employer Branding Communication: The Softer 
Aspect of HR Marketing Management. ICF AI Journal of Soft Skills, 2(1 ). 
Gehrels, S. A., & de Looij, J. (2011). Employer branding: A new approach for the 
hospitality industry. Research in Hospitality Management, 1 (1 ), 43-52. 
Geisser, S. ( 1974). A predictive approach to the random effect model. Biometrika, 
61(1), 101-107. 
Gerbing, D. W., & Anderson, J. C. (1988). An updated paradigm for scale 
development incorporating unidimensionality and its assessment. Journal of 
marketing research, 186-192. 
Gifford, B. D., Zammuto, R. F., Goodman, E. A., & Hill, K. S. (2002). The 
relationship between hospital unit culture and nurses' quality of work 
life/Practitioner application. Journal of Healthcare management, 4 7(1 ), 13. 
Giovanni Mariani, M., Curcuruto, M., & Gaetani, I. (2013). Training opportunities, 
technology acceptance and job satisfaction: a study of Italian organizations. 
Journal of Workplace Leaming, 25(7), 455-475. 
Glavas, A., & Piderit, S. K. (2009). How Does Doing Good Matter?: Effects of 
Corporate Citizenship on Employees. Journal of Corporate Citizenship, (36). 
Goffman, E. ( 1961 ). Encounters: Two studies in the sociology of interaction. 
Gounaris, S. P. (2006). Internal-market orientation and its measurement. Journal of 
business research, 59(4), 432-448 . 
Goztikara, i., & Hatipoglu, Z. (2016). The effect of employer branding on 
employees' organizational citizenship behaviors. International Journal of 
Business Management & Economic Research, 7(1). 
Greening, D . W., & Turban, D. B. (2000). Corporate social performance as a 
competitive advantage in attracting a quality workforce. Business & Society, 
39(3), 254-280. 
Griffeth, R. W., & Hom, P. W. (2004). Innovative theory and empirical research on 
employee turnover. IAP. 
Griffeth, R. W., Hom, P. W., & Gaertner, S. (2000). A meta-analysis of antecedents 
and coITelates of employee turnover: Update, moderator tests, and research 
implications for the next millennium. Journal of management, 26(3), 463-
488 . 
185 
Guest, D. E., & Conway, N. (2002). Communicating the psychological contract: an 
employer perspective. Human resource management journal, 12(2), 22-38. 
Guest, L. (1944 ). A study of brand loyalty. Journal of Applied Psychology, 28(1 ), 
16-27. 
Guillon, 0., & Cezanne, C. (2014). Employee loyalty and organizational 
performance: a critical survey. JolU11al of Organizational Change 
Management, 27(5), 839-850. 
Gull, S., & Ashraf, S. M. (2012). Impact oflnternal Branding on Service Employees' 
Quality Commitment-Study on Education Sector of Pakistan. International 
Journal of Business and Social Science, 3(14). 
Haid, M., & Sims, J. (2009). Employee Engagement: Maximising Organisational 
Performance. Right Management. Retrieved 15 May 2014. 
Haid, M., & Sims, J. (2009). Employee engagement: Maximizing organizational 
performance. Leadership Insights. 
Hair Jr, J. F. , Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016) . A primer on partial 
least squares structural equation modeling (PLS-SEM). Sage Publications. 
Hair Jr, J. F., Sarstedt, M. , Ringle, C. M., & Gudergan, S. P. (2017). Advanced issues 
in partial least squares structural equation modeling. SAGE Publications. 
Hair, J. F., Anderson, R. E., Babin, B. J., & Black, W. C. (2010). Multivariate data 
analysis: A global perspective (Vol. 7). Upper Saddle River, NJ: Pearson. 
Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2009). 
Analise multivariada de dados. Bookman Editora. 
Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011) . PLS-SEM: Indeed a silver bullet. 
Journal of Marketing theory and Practice, 19(2), 139-152. 
Hajdin, M. (2005) . Employee loyalty: An examination. Journal of Business Ethics, 
59(3), 259-280. 
Halbesleben, J. R., & Wheeler, A. R. (2008). The relative roles of engagement and 
embeddedness in predicting job performance and intention to leave. Work & 
Stress, 22(3), 242-256 
Hammersley, M. (1987). Some notes on the tenns 'validity'and 'reliability'. British 
Educational Research Journal, 13(1 ), 73-82. 
Hanin, D., Stinglhamber, F., & Delobbe, N. (2013) . The impact of employer 
branding on employees: The role of employment offering in the prediction of 
their affective commitment. Psychologica Belgica, 53(4). 
186 
Harris, P . (2007). We the people: The importance of employees in the process of 
building customer experience. Journal of Brand Management, 15(2), I 02-114. 
Hayes, A. F. (2009). Beyond Baron and Kenny: Statistical mediation analysis in the 
new millennium. Communication monographs, 76(4), 408-420. 
Hayes, A. F., & Scharkow, M. (2013 ). The relative trustworthiness of inferential tests 
of the indirect effect in statistical mediation analysis: Does method really 
matter? . Psychological science, 24(10), 1918-1927. 
Hays, J. M., & Hill, A. V. (2006). Service guarantee strength: the key to service 
quality. Journal of Operations Management, 24(6), 753-764. 
Heger, B. K. (2007). Linking the employment value proposition (EVP) to employee 
engagement and business outcomes: Preliminary findings from a linkage 
research pilot study. Organization Development Journal, 25(2), P121. 
Helm, S. (2011). Employees' awareness of their impact on corporate reputation. 
Journal of Business Research, 64(7), 657-663. 
Helm, S. V., & Ozergin, B. (2015). Service inside: The impact of ingredient service 
branding on quality perceptions and behavioral intentions. Industrial 
Marketing Management, 50, 142-149. 
Hendry, C., & Jenkins, R. (1997). Psychological contracts and new deals. Human 
Resource Management Journal, 7(1), 38-44. 
Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new 
technology research: updated guidelines. Industrial management & data 
systems, 116(1 ), 2-20. 
Henseler, J., Ringle, C. M., & Sinkovics, R. R. (2009). The use of partial least 
squares path modeling in international marketing. In New challenges to 
international marketing (pp. 277-319). Emerald Group Publishing Limited. 
Heskett, J. L. , & Schlesinger, L.A. (1994). Putting the service-profit chain to work. 
Harvard business review, 72(2), 164-174. 
Higgs, P. L. , Cunningham, S. D., & Pagan, J. D. (2007). Australia's creative 
economy: Basic evidence on size, growth, income and employment. 
Hillebrandt, I., & Ivens, B. S. (2013). Measuring Employer Brands: An Examination 
of the Factor Structure, Scale Reliability and Validity. In 2013 Winter 
Marketing Educators Conference. 
Hillebrandt, I., & Ivens, B. S. (2013). Scale development in employer branding. · In 
Impulse fur die Markenpraxis und Markenforschung (pp. 65-86). Springer 
Fachmedien Wiesbaden. 
187 
Hirschman, A. 0 . (1970). Exit, voice, and loyalty: Responses to decline in firms, 
organizations, and states (Vol. 25). Harvard university press. 
Hogg, Michael A. , and Scott A. Reid . "Social identity, self-categorization, and the 
communication of group norms." Communication theory 16, no. I (2006): 7-
30. 
Hollis, N., & Fan-, A. (1997). What do you want your brand to be when it grows up: 
Big and strong. Journal of Advertising research, 36(6), 23-36. 
Holston-Okae, B. L., & Mushi, R. J. (2018). Employee Turnover in the Hospitality 
Industry using Herzberg's Two-Factor Motivation-Hygiene Theory. 
International Journal of Academic Research in Business and Social Sciences, 
8(1), 218-248 . 
Hoyle, R. H., & Robinson, J. C. (2004). Mediated and moderated effects in social 
psychological research. Handbook of methods in social psychology, 213-233. 
Iglesias, 0., Sauquet, A., & Montana, J. (2011). The role of corporate culture in 
relationship marketing. European Journal of Marketing, 45( 4), 631-650. 
Iqbal, I., Zia-ud-Din, M., Arif, A., Raza, M., & Ishtiaq, Z. (2017). Impact of 
Employee Engagement on Work Life Balance with the Moderating Role of 
Employee Cynicism. International Journal of Academic Research in Business 
and Social Sciences, 7(6), 1088-1101. 
Iqbal, S., & Hashmi, M. S. (2015). Impact of perceived organizational suppmt on 
employee retention with mediating role of psychological empowerment. 
Pakistan Journal of Commerce and Social Sciences, 9(1 ), 18-34. 
Itam, U., & Singh, S. (2017). Examining the Mediation Effect of Employee 
Engagement on Internal Brand Practices and Outcome Variables in the 
Organized Retail Sector. International Business Management, 11(3), 673-682. 
Jacoby, J., & Kyner, D. B. (1973). Brand loyalty vs. repeat purchasing behavior. 
Journal of Marketing research, 1-9. 
Jain, N., & Bhatt, P. (2015). Employment preferences of job applicants: unfolding 
employer branding determinants. Journal of Management Development, 
34(6), 634-652. 
Jevons, C. (2006). Universities: a prime example of branding going wrong. Journal 
of Product & Brand Management, 15(7), 466-467. 
Jones, J. R., & Harter, J. K. (2005). Race effects on the employee engagement-
turnover intention relationship. Journal of Leadership & Organizational 
Studies, 11 (2), 78-88. 
188 
Jowkar, A. A., & Taheri, H. (2015). Review Effect of Service Brand Orientation on 
Equity and the Brand-Oriented Behavior of Staff: A Case Study of Mellat 
Bank of Iran. Singaporean Journal of Business, Economics and Management 
Studies, 51 (2480), 1-10. 
Jyoti , J ., Rani , R. , & Gandotra, R. (2015). The impact of bundled high performance 
human resource practices on intention to leave: Mediating role of emotional 
exhaustion. International Journal of Educational Management, 29( 4 ), 431-
460. 
Kahn, W. A. (1990). Psychological conditions of personal engagement and 
disengagement at work. Academy of management journal, 33(4), 692-724. 
Kaplan, R. S., & Norton, D. P. (2001). Transforming the balanced scorecard from 
performance measurement to strategic management: Part I. Accounting 
horizons, 15(1), 87-104. 
Karatepe, 0 . M., & Uludag, 0. (2007). Conflict, exhaustion, and motivation: A study 
of frontJine employees in Northern Cyprus hotels. International Journal of 
Hospitality Management, 26(3), 645-665 . 
Keller, K. L., & Richey, K. (2006). The importance of corporate brand personality 
traits to a successful 21st century business. Journal of Brand Management, 
14(1-2), 74-81. 
Kelloway, E. K., Francis, L., Prosser, M., & Cameron, J. E. (2010). 
Counterproductive work behavior as protest. Human Resource Management 
Review, 20(1), 18-25. 
Kim, D. , Twombly, S. , & Wolf-Wendel, L. (2012). International faculty in American 
universities: Experiences of academic life, productivity, and career mobility. 
New Directions for Institutional Research, 2012(155), 27-46. 
Kim, H. R., Lee, M., Lee, H. T., & Kim, N. M. (2010). Corporate social 
responsibility and employee--company identification. Journal of Business 
Ethics, 95(4), 557-569. 
Kim, S. Y. , & Park, H. (2011). Corporate social responsibility as an organizational 
attractiveness for prospective public relations practitioners. Journal of 
business ethics, 103(4), 639-653. 
Kim, W. G., & Kim, H. B. (2004). Measming customer-based restaurant brand 
equity. Cornell Hotel and Restaurant Administration Quarterly, 45(2), 115-
131. 
King, C. , & Grace, D. (2008) . Internal branding: Exploring the employee's 
perspective. Journal of Brand Management, 15(5), 358-372. 
189 
King, C., & Grace, D. (2009). Employee based brand equity: A third perspective. 
Services Marketing Quarterly, 30(2), 122-147. 
King, C., So, K. K. F., & Grace, D. (2013). The influence of service brand 
orientation on hotel employees' attitude and behaviors in China. International 
Journal of Hospitality Management, 34, 172-180. 
Kitchin, R., & Tate, N. (2000). Thinking about research. Conducting Research in 
Human Geography: theory, methodology and practice. 
Klarner, P., & Raisch, S. (2013). Move to the beat-Rhythms of change and firm 
performance. Academy of Management Journal, 56( 1 ), 160-184. 
Kline, R. B. (2015). Principles and practice of structural equation modeling. Guilford 
publications. 
Kotler, P., & Lee, N. (2008). Corporate social responsibility: Doing the most good 
for your company and your cause. John Wiley & Sons. 
Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research 
activities. Educational and psychological measurement, 30(3), 607-610. 
Krosnick, J. A., & Fabrigar, L. R. (1997). Designing rating scales for effective 
measurement in 
Kucherov, D., & Samokish, V. (2016). Employer brand equity measurement. 
Strategic HR Review, 15(1), 29-33. 
Kune11h, B., & Mosley, R. (2011). Applying employer brand management to 
employee engagement. Strategic HR Review, 10(3), 19-26. 
Kuo, T. H., Ho, L. A., Lin, C., & Lai, K. K. (2010). Employee empowerment in a 
technology advanced work environment. Industrial Management & Data 
Systems, 110(1 ), 24-42. 
Kiiskii, F. (2003). Employee satisfaction in higher education: the case of academic 
and administrative staff in Turkey. Career Development International, 8(7), 
347-356. 
Kuusik, A. (2007). Affecting customer loyalty: Do different factors have various 
influences in different loyalty levels?. 
LaTour, M. S., & Rotfeld, H. J. (1997). There are threats and (maybe) fear-caused 
arousal: Theory and confusions of appeals to fear and fear arousal itself. 
Journal of advertising, 26(3), 45-59. 
Leck, J. D., & Saunders, D. M. (1992). Hirschman's loyalty: attitude or behavior?. 
Employee Responsibilities and Rights Journal, 5(3), 219-230. 
190 
Lee, Y. K., Kim, S., & Kim, S. Y. (2014). The impact of internal branding on 
employee engagement and outcome variables in the hotel industry. Asia 
Pacific Journal of Tourism Research, 19(12), 1359-1380. 
Leek.ha Chhabra, N., & Sharma, S. (2014). Employer branding: strategy for 
improving employer attractiveness. International Journal of Organizational 
Analysis, 22(1 ), 48-60. 
Lemmink, J. , Schuijf, A., & Streukens, S. (2003). The role of corporate image and 
company employment image in explaining application intentions. Journal of 
Economic Psychology, 24( 1 ), 1-15. 
Lemmink, J., Schuijf, A., & Streukens, S. (2003). The role of corporate image and 
company employment image in explaining application intentions. Journal of 
Economic Psychology, 24( 1 ), 1-15. 
Lievens, F. , Hoye, G., & Schreurs, B. (2005). Examining the relationship between 
employer knowledge dimensions and organizational attractiveness: An 
application in a military context. Journal of Occupational and Organizational 
Psychology, 78( 4), 553-572. 
Lievens, F., Van Hoye, G., & Anseel, F. (2007). Organizational identity and 
employer image: Towards a unifying framework. British Journal of 
Management, 18(sl). 
Lim, W. M., Jee, T . W., & De Run, E. C. (2018). Strategic brand management for 
higher education institutions with graduate degree programs: empirical 
insights from the higher education marketing mix. Journal of Strategic 
Marketing, 1-21. 
Linz, S., Good, L. K. , & Busch, M. (2015). Promoting worker loyalty: an empirical 
analysis. International Journal of Manpower, 36(2), 169-191. 
Liu, Y., Combs, J. G., Ketchen, D. J., & Ireland, R. D. (2007) . The value of human 
resource management for organizational performance. Business horizons, 
50(6), 503-511. 
Lok, P., & Crawford, J. (2004). The effect of organisational culture and leadership 
style on job satisfaction and organisational commitment: A cross-national 
comparison. Journal of management development, 23(4), 321-338. 
Longhi, S. (2011) . Impact of cultural diversity on wages and job satisfaction in 
England (No. 2011-19). ISER working paper series. 
Loveman, G. W. (1998). Employee satisfaction, customer loyalty, and financial 
performance: an empirical examination of the service profit chain in retail 
banking. Journal of Service Research, I (I), 18-31. 
191 
Lowry, P. B., & Gaskin, J. (2014). Partial least squares (PLS) structural equation 
modeling (SEM) for building and testing behavioral causal theory: When to 
choose it and how to use it. IEEE transactions on professional 
communication, 57(2), 123-146. 
Luchak, A. A. (2003). What kind of voice do loyal employees use?. British Journal 
oflndustrial Relations, 41 (1 ), 115-134. 
Mak, B. L., & Sockel, H. (2001). A confirmatory factor analysis of IS employee 
motivation and retention. Information & management, 38(5), 265-276. 
Malai, V., & Speece, M. (2005). Cultural impact on the relationship among 
perceived service quality, brand name value, and customer loyalty. Journal of 
International Consumer Marketing, 17(4), 7-39. 
Malik, M. E., Danish, R. Q., & Munir, Y. (2012). The impact of pay and promotion 
on job satisfaction: Evidence from higher education institutes of Pakistan. 
American Journal of economics, 2( 4 ), 6-9. 
Malik, M. E., Danish, R. Q., & Munir, Y. (2012). The impact of pay and promotion 
on job satisfaction: Evidence from higher education institutes of Pakistan. 
American Journal of economics, 2( 4), 6-9. 
Mangold, W. G., & Miles, S. J. (2007). The employee brand: Is yours an all-star?. 
Business Horizons, 50(5), 423-433. 
Markos, S., & Sridevi, M. S. (2010). Employee engagement: The key to improving 
performance. International Journal of Business and Management, 5(12), 89-
96. 
Martensen, A., & Gr0nholdt, L. (2006). Internal marketing: a study of employee 
loyalty, its determinants and consequences. Innovative Marketing, 2(4), 92-
116. 
Martin, G., Gollan, P. J., & Grigg, K. (2011). Is there a bigger and better future for 
employer branding? Facing up to innovation, corporate reputations and 
wicked problems in SHRM. The International Journal of Human Resource 
Management, 22(17), 3618-3637. 
Maslach, C. (2001). What have we learned about burnout and health?. Psychology & 
health, 16(5), 607-611. 
Mathieu, J. E., & Zajac, D. M. (1990). A review and meta-analysis of the 
antecedents, correlates, and consequences of organizational commitment. 
Psychological bulletin, 108(2), 171. 
192 
Matzler, K., & Renzi, B. (2006). The relationship between interpersonal trust, 
employee satisfaction, and employee loyalty. Total quality management and 
business excellence, 17(10), 1261-1271. 
Matzler, K., & Renzi, B. (2007). Personality traits, employee satisfaction and 
affective commitment. Total Quality Management, 18(5), 589-598. 
Matzler, K., Sauerwein, E., & Heischmidt, K. (2003). hnpo1tance-performance 
analysis revisited: the role of the factor structure of customer satisfaction. The 
Service Industries Journal, 23(2), 112-129. 
Maxwell, R., & Knox, S. (2009). Motivating employees to" live the brand": a 
comparative case study of employer brand attractiveness within the firm. 
Journal of marketing management, 25(9-10), 893-907. 
May, D. R., Gilson, R. L., & Harter, L. M. (2004). The psychological conditions of 
meaningfulness, safety and availability and the engagement of the human 
spirit at work. Journal of occupational and organizational psychology, 77(1 ), 
11-37. 
Maynard, M. (1994) . Methods, practice and epistemology: The debate about 
feminism and research. Researching women's lives from a feminist 
perspective, 10, 26. 
McCusker, D., & Wolfman, I. (1998). Loyalty m the eyes of employers and 
employees. Workforce, 12-14. 
McDonald, S. (2005). Studying actions in context: a qualitative shadowing method 
for organizational research. Qualitative research, 5(4), 455-473. 
Melewar, T. C., Foroudi, P., Gupta, S., Kitchen, P. J., & Foroudi, M. M. (2017). 
Integrating identity, strategy and communications for trust, loyalty and 
commitment. European Journal of Marketing, 51(3), 572-604. 
Mellahi, K., & Collings, D. G. (2010) . The barriers to effective global talent 
management: The example of corporate elites in MNEs. Journal of World 
Business, 45(2), 143-149. 
Memon, A. M., & Kolachi, A. N. (2012). Towards employee branding: A nexus of 
HR & marketing. Interdisciplinary Journal of Contemporary Research in 
Business, 4(2), 51-52. 
Memon, M. A., Memon, M. A., Salleh, R., Salleh, R., Baharom, M. N. R., & 
Baharom, M. N. R. (2016). The link between training satisfaction, work 
engagement and turnover intention. European Journal of Training and 
Development, 40(6), 407-429. 
193 
Memon, M.A., Salleh, R., & Baharom, M. N. R. (2016). The link between training 
satisfaction, work engagement and turnover intention. European Journal of 
Training and Development, 40(6), 407-429. 
Mihai, C., Antic, M ., Dobrota, R., Bonderman, D. , Chadha-Boreham, H., Coghlan, J. 
G., ... & McLaughlin, V. V. (2018). Factors associated with disease 
progression in early-diagnosed pulmonary arterial hypertension associated 
with systemic sclerosis: longitudinal data from the DETECT cohort. Annals 
of the rheumatic diseases, 77(1 ), 128-132. 
Miles, J. A. (2012). Management and organization theory: A Jossey-Bass reader 
(Vol. 9). John Wiley & Sons. 
Miles, J. A. (2012). Management and organization theory: A Jossey-Bass reader 
(Vol. 9). John Wiley & Sons. 
Moir, L. (2001). What do we mean by corporate social responsibility?. Corporate 
Governance: The international journal of business in society, 1 (2), 16-22. 
Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of relationship 
marketing. The journal of marketing, 20-38. 
Moroko, L., & Uncles, M. (2005). Employer Branding- the case for a 
multidisciplinary process related empirical investigation. In ANZMAC 2005 
Conference: Branding (pp. 52-57). 
Moroko, L., & Uncles, M. D. (2008). Characteristics of successful employer brands. 
Journal of Brand Management, 16(3 ), 160-17 5. 
Moroko, L., & Uncles, M. D. (2009). Employer branding and market segmentation. 
Journal of Brand Management, 17(3), 181-196. 
Mosley, R. (2015). CEOs need to pay attention to employer branding. Harvard 
Business Review. 
Mowday, R. T., Porter, L. W., & Steers, R. M. (1982). Employee-organization 
linkage. The psychology of commitment absenteism, and tum over 
Academic Press Inc. London. 
Mubarak, R. Z. , Wahab, Z., & Khan, N . R. (2012) . Faculty retention in higher 
education institutions of Pakistan. 
Mudie, P. (2003). Internal customer: by design or by default. European Journal of 
Marketing, 37(9), 1261-1276. 
Munn, R. E. (2013). Descriptive micrometeorology (Vol. 1). Elsevier. 
Musteen, M., Datta, D. K., & Kemmerer, B. (2010). Corporate reputation: Do board 
characteristics matter?. British Journal of Management, 21 (2), 498-510. 
194 
Namasivayam, K., & Zhao, X. (2007). An investigation of the moderating effects of 
organizational commitment on the relationships between work-family 
conflict and job satisfaction among hospitality employees in India. Tourism 
Management, 28(5), 1212-1223. 
Narteh, B., & Odoom, R. (2015). Does internal marketing influence employee 
loyalty? Evidence from the Ghanaian banking industry. Services Marketing 
Quarterly, 36(2), 112-135. 
Naus, F., Van lterson, A., & Roe, R. (2007) . Organizational cynicism: Extending the 
exit, voice, loyalty, and neglect model of employees' responses to adverse 
conditions in the workplace. Human Relations, 60(5), 683-718. 
Nayyar, J., & Mahmood, R. (2014). The effect of corporate entrepreneurship 
determinants on performance of public higher education institutions in 
Pakistan. Business & Entrepreneurship Journal, 3(1 ), 19-31. 
Nisar, Q. A., Uzair, M., Razzaq, W., & Sarfraz, M. (2017). Impact of HR Practices 
on Employee loyalty and commitment: Mediating role of Job satisfaction. 
International Journal of Management Excellence, 9(2), 1067-1073. 
Nunnally, J. C., & Bernstein, I. H. (1994 ). The assessment of reliability. 
Psychometric theory, 3(1), 248-292. 
O'brien, R. M. (2007). A caution regarding rules of thumb for variance inflation 
factors . Quality & quantity, 41(5), 673-690. 
Odom, R. Y., Boxx, W . R. , & Dunn, M. G. (1990). Organizational cultures, 
commitment, satisfaction, and cohesion. Public Productivity &amp; 
Management Review, 157-169. 
Odom, R. Y., Boxx, W. R., & Dwm, M. G. (1990). Organizational cultures, 
commitment, satisfaction, and cohesion. Public Productivity &amp; 
Management Review, 157-169. 
Oliver, R. L. (1999). Whence consumer loyalty?. the Journal of Marketing, 33-44. 
Opoku-Dakwa, A., Chen, C. C., & Rupp, D. E. (2018). CSR initiative characteristics 
and employee engagement: An impact-based perspective. Journal of 
Organizational Behavior. 
Orth, U. R., & Malkewitz, K. (2008). Holistic package design and consumer brand 
impressions. Journal of marketing, 72(3), 64-81. 
Pallant, J. (2007). SPSS survival manual, 3rd. Edition. McGrath Hill. 
Papasolomou, I., & Vrontis, D. (2006). Building corporate branding through internal 
marketing: the case of the UK retail bank industry. Journal of product & 
brand management, 15(1), 37-47. 
195 
Papasolomou, I., & Yrontis, D. (2006). Using internal marketing to ignite the 
corporate brand: The case of the UK retail bank industry. Journal of Brand 
Management, 14(1-2), 177-195. 
Parasuraman, A. (1995). Measuring and monitoring service quality. Understanding 
services management, 143-177. 
Parasuraman, A., Beny, L. L., & Zeithaml, V. A. (1991 ). Refinement and 
reassessment of the SERVQUAL scale. Journal ofretailing, 67(4), 420. 
Pasewark, W. R., & Viator, R. E. (2006). Sources of work-family conflict in the 
accounting profession. Behavioral Research in Accounting, 18( 1 ), 14 7-165. 
Perrot, S., Bauer, T. N., Abonneau, D., Campoy, E., Erdogan, B., & Liden, R. C. 
(2014). Organizational socialization tactics and newcomer adjustment: The 
moderating role of perceived organizational support. Group & Organization 
Management, 39(3), 247-273. 
Pienaar, J., & Willemse, S. A. (2008). Burnout, engagement, coping and general 
health of service employees in the hospitality industry. Tourism Management, 
29(6), 1053-1063. 
Pitts, D. (2009). Diversity management, job satisfaction, and performance: Evidence 
from US federal agencies. Public Administration Review, 69(2), 328-338. 
Preacher, K. J., & Hayes, A. F. (2008). Assessing mediation in communication 
research. The Sage sourcebook of advanced data analysis methods for 
communication research, 13-54. 
Preacher, K. J., & Hayes, A. F. (2008). Asymptotic and resampling strategies for 
assessing and comparing indirect effects in multiple mediator models. 
Behavior research methods, 40(3 ), 879-891. 
Punjaisri, K., & Wilson, A. (2007). The role of internal branding in the delivery of 
employee brand promise. Journal of Brand Management, 15(1), 57-70. 
Punjaisri, K., & Wilson, A. (2011). Internal branding process: key mechanisms, 
outcomes and moderating factors. European Journal of Marketing, 45(9/10), 
1521-1537. 
Punjaisri, K., Evanschitzky, H., & Wilson, A. (2009) . Internal branding: an enabler 
of employees' brand-supporting behaviours. Journal of Service Management, 
20(2), 209-226. 
Quester, P., & Lin Lim, A. (2003). Product involvement/brand loyalty: is there a 
link? . Journal of product & brand management, 12(1), 22-38. 
196 
Rafferty, A. M., Maben, J., West, E., & Robinson, D. (2005). What Makes a Good 
Employer? International Council of Nurses, Geneva. 
Ramayah, T., Lee, J. W. C., & In, J. B. C. (2011). Network collaboration and 
performance in the tourism sector. Service Business, 5( 4 ), 411. 
Rampl, L. V. (2014). How to become an employer of choice: transforming employer 
brand associations into employer first-choice brands. Journal of Marketing 
Management, 30(13-14), 1486-1504. 
Ravasi, D., & Schultz, M. (2006). Responding to organizational identity threats: 
Exploring the role of organizational culture. Academy of management 
journal, 49(3), 433-458. 
Reichers, A. E. (1985). A review and reconceptualization of organizational 
commitment. Academy of management review, 10(3), 465-476. 
Resourcing, Hudson. "The case for work/life balance: Closing the gap between 
policy and practice." Hudson Australia and New Zealand available on www. 
hudson. com (2005). 
Rindova, V. P., Williamson, I. 0., & Petkova, A. P. (2010). Reputation as an 
intangible asset: Reflections on theory and methods in two empirical studies 
of business school reputations. Journal of Management, 36(3), 610-619. 
Robbins, S. P. (2001). Organizational behavior, 14/E. Pearson Education India. 
Robbins, S., & Judge, T. (2014). Comportements organisationnels. Pearson 
education. 
Robertson, I. T., & Cooper, C. L. (2010). Full engagement: the integration of 
employee engagement and psychological well-being. Leadership & 
Organization Development Journal, 31(4), 324-336. 
Robinson, D., Perryman, S., & Hayday, S. (2004). The drivers of employee 
engagement. Report-Institute for Employment Studies. 
Robinson, J. P., Shaver, P. R., & Wrightsman, L. S. (1991). Criteria for scale 
selection and evaluation. Measures of personality and social psychological 
attitudes, 1 (3 ), 1-16. 
Robinson, S. L., Kraatz, M. S., & Rousseau, D. M. (1994). Changing obligations and 
the psychological contract: A longitudinal study. Academy of management 
Journal, 37(1), 137-152. 
Roehling, P. V., Roehling, M. V., & Moen, P. (2001). The relationship between 
work-life policies and practices and employee loyalty: A life course 
perspective. Journal of Family and Economic Issues, 22(2), 141-170. 
197 
Roscoe, J. T. (1975). Fundamental research statistics for the behavioral sciences [by] 
John T. Roscoe. 
Rose, C., & Thomsen, S. (2004) . The Impact of Corporate Reputation on 
Performance:: Some Danish Evidence. European Management Journal, 22(2), 
201-210. 
Rothbard, N. P. (2001). Enriching or depleting? The dynamics of engagement in 
work and family roles. Administrative science quarterly, 46(4), 655-684. 
Rothbard, N. P. (2001). Enriching or depleting? The dynamics of engagement in 
work and family roles. Administrative science quarterly, 46(4), 655-684. 
Ruch, G . (2002). From triangle to spiral : Reflective practice in social work 
education, practice and research. Social Work Education, 21(2), 199-216. 
Rupp, D. E., Shao, R., Skarlicki, D. P., Paddock, E. L., Kim, T. Y., & Nadisic, T. 
(2018). 
Rusbult, C. E., Farrell, D., Rogers, G., & Mainous, A. G. (1988). Impact of exchange 
variables on exit, voice, loyalty, and neglect: An integrative model of 
responses to declining job satisfaction. Academy of Management journal, 
31(3), 599-627. 
Sageer, A., Rafat, S., & Agarwal, P. (2012). Identification of variables affecting 
employee satisfaction and their impact on the organization. IOSR Journal of 
business and management, 5(1), 32-39. 
Saks, A. M. (2006). Antecedents and consequences of employee engagement. 
Journal of managerial psychology, 21 (7), 600-619. 
Salkind, N. J. (2006). Encyclopedia of measurement and statistics. Sage Publications. 
Samuel, M. 0., & Chipunza, C. (2013). Attrition and retention of senior academics at 
institutions of higher learning in South Africa: The strategies, complexities 
and realities. Journal of Social Science, 35(2), 97-109. 
San Park, J., & Hyun Kim, T. (2009). Do types of organizational culture matter in 
nurse job satisfaction and turnover intention? . Leadership in Health Services, 
22(1), 20-38. 
Sanchez-Fernandez, R., & Iniesta-Bonillo, M. A. (2007). The concept of perceived 
value: a systematic review of the research. Marketing theory, 7(4), 427-451. 
Sarker, M. M., Mohd-Any, A. A., & Kamarnlzaman, Y. (2019). Conceptualising 
consumer-based service brand equity (CBSBE) and direct service experience 
in the airline sector. Journal of Hospitality and Tourism Management, 38, 39-
48. 
198 
Sarstedt, M., Ringle, C. M., Henseler, J., & Hair, J. F. (2014). On the emancipation 
of PLS-SEM: A commentary on Rigdon (2012). Long range planning, 47(3), 
154-160. 
Saunders, M. L., & Lewis, P. (2009). P. & Thornhill, A.(2009). Research methods 
for business students, 4. 
Sauro, S. (2011). SCMC for SLA: A research synthesis. Calico Journal, 28(2), 369-
391. 
Schaufeli, W. B., & Bakker, A. B. (2004). Job demands, job resources, and their 
relationship with burnout and engagement: A multi-sample study. Journal of 
Organizational Behavior: The International Journal of Industrial, 
Occupational and Organizational Psychology and Behavior, 25(3 ), 293-315. 
Schaufeli, W. B., Salanova, M., Gonzalez-Roma, V., & Bakker, A. B. (2002). The 
measurement of engagement and burnout: A two sample confirmatory factor 
analytic approach. Journal of Happiness studies, 3( I), 71-92. 
Schiebel, W., & Pochtrager, S. (2003). Corporate ethics as a factor for success-the 
measurement instrument of the University of Agricultural Sciences (BOKU), 
Vienna. Supply Chain Management: An International Journal, 8(2), 116-121. 
Schlager, T., Bodderas, M., Maas, P., & Luc Cachelin, J. (2011). The influence of 
the employer brand on employee attitudes relevant for service branding: an 
empirical investigation. Journal of Services Marketing, 25(7), 497-508. 
Sekaran, U. (2003). Research methods for business. Hoboken. 
Sekaran, U. (2006). Research methods for business: A skill building approach. John 
Wiley & Sons. 
Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 
approach. John Wiley & Sons. 
Selesho, J. M., & Naile, I. (2014). Academic staff retention as a human resource 
factor: University perspective. The International Business & Economics 
Research Journal (Online), 13(2), 295. 
Shabbir, M. J., & Salaria, R. A. (2014). Impact of Internal Marketing on Employee 
Job Satisfaction: An Investigation of Higher Education Institutes of Pakistan. 
Journal of Marketing Management, 2(2), 239-253. 
Shah, M. M., Mohd, I. H., & Khairudin, M. K. (2018). Factors Relating to Employee 
Engagement: A Case Study in a Selected Bank. In Proceedings of the 2nd 
Advances in Business Research International Conference (pp. 297-303). 
Springer, Singapore. 
199 
Shah, S. J. (2010) . Re-thinking educational leadership: exploring the impact of 
cultural and belief systems. International Journal of Leadership in Education, 
13(1), 27-44. 
Shaker, F., & Ahmed, A. N. (2014). Influence of Employer Brand Image on 
Employee Identity. Global Disclosure of Economics and Business, 3(2), 157-
166. 
Shankar, T., & Bhatnagar, J. (2010). Work life balance, employee engagement, 
emotional consonance/dissonance & turnover intention. Indian Journal of 
Industrial Relations, 74-87. 
Sharma, N., & Kamalanabhan, T. J. (2012). Internal corporate communication and its 
impact on internal branding: Perception of Indian public sector employees. 
Corporate Communications: An International Journal, 17(3), 300-322. 
Shelton, K. (2001). The effects of employee development programs on job 
satisfaction and employee retention (Doctoral dissertation, University of 
Wisconsin-Stout) . 
Shore, L. M., Newton, L. A., & Thornton, G. C. (1990). Job and organizational 
attitudes in relation to employee behavioral intentions. Journal of 
Organizational behavior, 11 ( 1 ), 57-67. 
Shuck, B. (2011). Integrative literature review: four emergmg perspectives of 
employee engagement: an integrative literature review. Human Resource 
Development Review, 10(3), 304-328. 
Shuck, B., & Wollard, K. (2010). Employee engagement and HRD: A seminal 
review of the foundations. Human Resource Development Review, 9(1 ), 89-
110. 
Silvestro, R. (2002) . Dispelling the modem myth: Employee satisfaction and loyalty 
drive service profitability. International Journal of Operations & Production 
Management, 22(1), 30-49. 
Singleton Jr, R. A. , & Bruce, C. Straits. 2005 . Approaches to social research, 4. 
Sivertzen, A. M., Nilsen, E. R., & Olafsen, A. H. (2013). Employer branding: 
employer attractiveness and the use of social media. J oumal of Product & 
Brand Management, 22(7), 473-483. 
Slatten, T., & Mehmetoglu, M. (20 l l ). Antecedents and effects of engaged front I ine 
employees: A study from the hospitality industry. Managing Service Quality: 
An International Journal, 21(1), 88-107. 
200 
Smidts, A., Pruyn, A. T. H., & Van Riel, C. B. (2001). The impact of employee 
communication and perceived external prestige on organizational 
identification. Academy of Management journal, 44(5), 1051-1062. 
Sobel, M. E. ( 1982). Asymptotic confidence intervals for indirect effects in structural 
equation models. Sociological methodology, 13, 290-312. 
Stone, M. (1974). Cross-validatory choice and assessment of statistical predictions. 
Journal of the royal statistical society. Series B (Methodological), 111-14 7. 
Suharti, L., & Suliyanto, D. (2012). The effects of organizational culture and 
leadership style toward employee engagement and their impacts toward 
employee loyalty. World Review of Business Research, 2(5), 128-139. 
Suleiman Awwad, M ., & Mohammad Agti, D. A. (2011). The impact of internal 
marketing on commercial banks' market orientation. International Journal of 
Bank Marketing, 29(4), 308-332 . 
Suliman, A., & Al-Khatib, H. (2014, June). Corporate social responsibility and 
employer branding: a study in the public sector. In Proceedings of 27th 
International Business Research Conference. Ryerson University. Toronto, 
Ontario, Canada. 
Susi, S., & Jawaharrani, K. (2011). Work-Life Balance: The key driver of employee 
engagement. Asian journal of management research, 2(1), 474-483 . 
Swati, A., Bashir, N., Sardar, A., Zaman, K., & Fakhr, S. (2012). Determinants of 
organizational citizenship behavior: A case study of higher education 
institutes in Pakistan. Management Science Letters, 2(1), 329-338. 
Tabachnick, 8. G., & Fidell, L. S. (2007). Using multivariate statistics. Allyn & 
Bacon/Pearson Education. 
Tajfel, H. en JC Turner (1986). The Social Identity Theory of Intergroup Behavior. 
S. Worchel en WG Austin (red.), The Psychology of Intergroup Relations, 7-
24. 
Tajfel, H., & Turner, J. C. (1979). An integrative theory of intergroup conflict. The 
social psychology of intergroup relations, 33(47), 74. 
Tanwar, K., & Prasad, A. (2016). Exploring the relationship between employer 
branding and employee retention. Global Business Review, 17(3), 186S-
206S. 
Tanwar, K., & Prasad, A. (2016) . The effect of employer brand dimensions on job 
satisfaction: gender as a moderator. Management Decision, 54(4), 854-886. 
Tanwar, K., & Prasad, A. (2017). Employer brand scale development and validation: 
a second-order factor approach. Personnel Review, 46(2), 389-409. 
201 
Temme, D., Kreis, H., & Hildebrandt, L. (2010). A comparison of current PLS path 
modeling software: Features, ease-of-use, and performance. In Handbook of 
partial least squares (pp. 737-756). Springer, Berlin, Heidelberg. 
Terglav, K., Ruzzier, M. K., & Kase, R. (2016). Internal branding process: Exploring 
the role of mediators in top management's leadership-commitment 
relationship. International Journal of Hospitality Management, 54, 1-11 . 
Thacker, R. A., & Holl, K. B. (2008). Behaviorally-based management training: 
linking behaviors to employee satisfaction. Industrial and commercial 
training, 40(2 ), 102-108. 
Thompson, J. A., & Bunderson, J. S. (2003). Violations of principle: Ideological 
currency in the psychological contract. Academy of management review, 
28(4), 571-586. 
Tojib, D. R., Sugianto, L. F., & Sendjaya, S. (2008). User satisfaction with business-
to-employee portals: conceptualization and scale development. European 
Journal of Information Systems, 17(6), 649-667. 
Trigg, R. (1985). Understanding social science: A philosophical introduction to the 
social sciences. Basil Blackwell. 
Trochim, W. M. (2006). Reliability & validity. 
Turkyilmaz, A., Akman, G ., Ozkan, C., & Pastuszak, Z. (2011 ). Empirical study of 
public sector employee loyalty and satisfaction. Industrial Management & 
Data Systems, 111(5), 675-696. 
Ugargol, J. D., & Patrick, H. A. (2018). The Relationship of Workplace Flexibility to 
Employee Engagement among Information Technology Employees in India. 
South Asian Journal of Human Resources Management, 2322093718767469. 
Uncles, M. (2005). Marketing metrics: A can of worms or the path to 
enlightenment?. Journal of Brand Management, 12(6), 412-418. 
Valentine, S., & Fleischman, G. (2008). Ethics programs, perceived corporate social 
responsibility and job satisfaction. Journal of business ethics, 77(2), 159-172. 
Van Dick, R. (200 l ). Identification in organizational contexts: Linking theory and 
research from social and organizational psychology. International Journal of 
Management Reviews, 3(4), 265-283. 
Veloutsou, C., & Moutinho, L. (2009). Brand relationships through brand reputation 
and brand tribalism. Journal of Business Research, 62(3), 314-322. 
Vi, N. T., Vi, T. T. T., & Quang, H. N . (2018). Impact of Training and Development 
On Employee Loyalty: The Case Study Of Beton 6 Corporation. Archives of 
Business Research, 6(4). 
202 
Viktoria Rampl, L., & Kenning, P. (2014). Employer brand trust and affect: linking 
brand personality to employer brand attractiveness. European Journal of 
Marketing, 48(1/2), 218-236. 
Virick, M., Lilly, J. D., & Casper, W. J. (2007). Doing more with less: An analysis of 
work life balance among layoff survivors. Career Development International, 
12(5), 463-480. 
Wamweru, T. J., & Makokha, S. (2018). Relationship between total reward 
management systems and employee engagement: a case study of bamburi 
cement limited, Kenya. Journal of Human Resource and Leadership, 3(1 ), 29-
51. 
Wang, P., & Walumbwa, F. 0. (2007). Family-friendly programs, organizational 
commitment, and work withdrawal: the moderating role of transformational 
leadership. Personnel Psychology, 60(2), 397-427. 
Wayne, J. H., Randel, A. E., & Stevens, J. (2006). The role of identity and work-
family support m work-family enrichment and its work-related 
consequences. Journal of Vocational Behavior, 69(3), 445-461. 
Wieseke, J., Aheame, M., Lam, S. K., & Dick, R. V. (2009). The role of leaders in 
internal marketing. Journal of Marketing, 73(2), 123-145. 
Wilden, R., Gudergan, S., & Lings, I. (2010). Employer branding: strategic 
implications for staff recruitment. Journal of Marketing Management, 26( 1-
2), 56-73. 
Wirtz, J., & Lovelock, C. (2018). Developing Service Products and Brands. WS 
Professional. 
Woodside, A. G., & Walser, M. G. (2007). Building strong brands in retailing. 
Journal of Business Research, 60(1 ), 1-10. 
Worthington, S., Russell-Bennett, R., & Hartel, C. (2010). A tri-dimensional 
approach for auditing brand loyalty. Journal of Brand Management, 17( 4 ), 
243-253. 
Wu, L., & Norman, I. J. (2006). An investigation of job satisfaction, organizational 
commitment and role conflict and ambiguity in a sample of Chinese 
undergraduate nursing students. Nurse Education Today, 26( 4), 304-314. 
Xia, H., & Yang, L. (2010, November). The employer branding and employee 
performance. In Information Management, Innovation Management and 
Industrial Engineering (ICIII), 2010 International Conference on (Vol. 4, pp. 
536-538). IEEE. 
203 
Yaghmale, F. (2009). Content validity and its estimation. Journal of Medical 
Education, 3(1 ). 
Yee, R. W., Yeung, A. C., & Cheng, T. E. (2010). An empirical study of employee 
loyalty, service quality and firm performance in the service industry. 
International Journal of Production Economics, 124( I), 109-120. 
Yen, H. R., & Niehoff, B. P. (2004). Organizational citizenship behaviors and 
organizational effectiveness: Examining relationships in Taiwanese banks. 
Journal of Applied Social Psychology, 34(8), 1617-1637. 
Yoo, B. , & Donthu, N. (2001). Developing and validating a multidimensional 
consumer-based brand equity scale. Journal of business research, 52(1 ), 1-14. 
Y ousaf, A. (2010). One step ahead: Examining new predictors of affective 
organizational and occupational commitment. University of Twente. 
Yu, Q. , Asaad, Y., Yen, D. A., & Gupta, S. (2018). IMO and internal branding 
outcomes: an employee perspective in UK HE. Studies in Higher Education, 
43(1 ), 3 7-56. 
Zahra, S., lrum, A., Mir, S., & Chishti, A. (2013). Job satisfaction and faculty 
turnover intentions: A Case of Pakistani Universities. IOSR Journal of 
Business and Management, 9(2), 83-89. 
Zeithaml, V. A. , Berry, L. L. , & Parasuraman, A. (1996). The behavioral 
consequences of service quality. the Journal of Marketing, 31-46. 
Zhou, Y., & Volkwein, J. F. (2004). Examining the influences on faculty departure 
intentions: A comparison of tenured versus nontenured faculty at research 
universities using NSOPF-99. Research in higher education, 45(2), 139-176. 
Zhu, Q., Yin, H. , Liu, J., & Lai, K. H. (2014) . How is employee perception of 
organizational efforts in corporate social responsibility related to their 
satisfaction and loyalty towards developing harmonious society in Chinese 
enterprises?. Corporate Social Responsibility and Environmental 
Management, 21(1), 28-40. 
Zikmund, W. G ., & Babin, B. J. , Carr, JC, & Griffin, M.(2009). Business research 
methods. 
Zins, A. H. (2001). Relative attitudes and commitment in customer loyalty models: 
Some experiences in the commercial airline industry. International Jownal of 





I am Muhammad Awais llyas, PhD Scholar from College of Business, University 
Utara Malaysia. I am currently conducting a study on employee ·s perception on the 
practices of employer branding and its effect on employee's brand loyalty. I would 
like to extend my appreciations to you for your kind consideration in participating in 
this survey. You are only need 15 minutes to complete this questionnaire, there is NO 
RIGHT AND WRONG ANSWER, so feel free to answer based on your own 
experiences. For helping you in completing this questionnaire, please read the 
instruction carefully and refer to the NOTE attached in this booklet regarding the 
meaning of the term used in this study. This questionnaire will collect data regarding 
the effect of employer branding practices from employer side named Training and 
development, work life balance, employer brand reputation, compensation and 
benefits, corporate social responsibility, organizational culture and diversity 
influence on your engaged behaviour in job that later contributes to development of 
loyalty towards organization 's brand. 
For your information, data gained from this study is STRICTLY FOR AN 
ACADEMIC PURPOSES and will remain STRICTLY CONFIDENTIAL. If you 
have any enquiries, do not hesitate to contact me at: 
Muhammad A wais Ilyas 
PhD Scholar 
University Utara Malaysia, 
06010 Sintok, Kedah Darul Aman, Malaysia 
Tel: 00923335250087 
Email: muhammad awaisl@oyagsb.uum.edu.my 
awaisee99@yahoo.com 
OR my Supervisors 
Prof. Madya Dr. Hasnizam Bin Shaari 
Head of Marketing 
SBM, College of Business, 
University Utara Malaysia, 
06010 Sintok, Kedah Darul Aman, Malaysia 
Email: zamree@uum.edu.my 
Dr. Ahmad Said Ibrahim Alshuaibi 
SBM, College of Business, 
University Utara Malaysia, 
06010 Sintok, Kedah Darul Aman, Malaysia 




Specific te1m and word in this study refers to the following: 
• Employer Brand- refers to "the package of functional , economic and 
psychological benefits provided by employment and identified within the 
employing company" . 
• Training and Development-refers to employees with necessary skills 
needed for the cun-ent as well as future job positions provided by 
employment. 
• Employer Brand Reputation- refers to employee ' s perceived reputation 
about their employer brand in external environment. 
For each statement, please, fill in the number that indicates the extent to which you 
agree or disagree with the statement. 
Strongly Slightly Neutral Slightly Strongly 
Disagree Disagree Disagree Agree Agree Agree 
""l" "2" "3" "4" "5" '"6" "7" 
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Training and Development 
1 TDI My employer brand provides relevant 1 2 3 4 5 6 7 
training courses to academic staff. 
2 TD2 My employer brand has structured 1 2 3 4 5 6 7 
training programs for its academic staff. 
3 TD3 My employer brand organizes various 1 2 3 4 5 6 7 
conferences, workshops and training 
programs on regular basis. 
4 TD4 My employer brand trains academic staff 1 2 3 4 5 6 7 
on skills that prepare them for future job 
position. 
5 TD5 My employer brand invests heavily in 1 2 3 4 5 6 7 
training and development of its academic 
staff. 
6 TD6 My employer brand provides information 1 2 3 4 5 6 7 
to academic staff on the availability of 
iob openings inside the organization. 
Employer Brand Reputation 
7 EBRI My employer brand is highly reputable 1 2 3 4 5 6 7 
nationally and internationally. 
8 EBR2 Friends and colleagues consider this I 2 3 4 5 6 7 
employer brand as a great place to work. 
9 EBR3 My employer brand produces innovative 1 2 3 4 5 6 7 
products and services. 
10 EBR4 My employer brand's name adds value to 1 2 3 4 5 6 7 
the resume. 
11 EBR5 There are probably many who would like 1 2 3 4 5 6 7 
to work for my employer brand. 
12 EBR6 I am proud to say I work for this 1 2 3 4 5 6 7 
employer brand. 
13 EBR7 My employer brand supports good 1 2 3 4 5 6 7 
causes. 
Work Life Balance 
14 WLBI My employer brand provides flexible 1 2 3 4 5 6 7 
working hours. 
15 WLB2 My employer brand provides 1 2 3 4 5 6 7 
opportunity to work from home. 
16 WLB3 My employer brand provides access to 1 2 3 4 5 6 7 
paid parental leave. 
17 WLB4 Academic staff is permitted to leave the 1 2 3 4 5 6 7 
workplace in case of family emergency. 
18 WLB5 My employer brand provides on-site 1 2 3 4 5 6 7 
sports activities. 
Organization Culture 
19 OCI My employer brand provides autonomy 1 2 3 4 5 6 7 
to its employees to take decisions. 
20 OC2 Team work is highly encouraged by our 1 2 3 4 5 6 7 
employer brand. 
21 OC3 Employees apply latest technology at 1 2 3 4 5 6 7 
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workplace. 
22 OC4 My employer brand provides opportunity 1 2 3 4 5 6 7 
to move around and work in different 
roles. 
23 OC5 The management genuinely responds to 1 2 3 4 5 6 7 
academic staff's suggestions and ideas. 
Corporate Social Responsibility 
24 CSRI My employer brand has a comprehensive 1 2 3 4 5 6 7 
code of conduct. 
25 CSR2 My employer brand behaves responsibly 1 2 3 4 5 6 7 
towards the environment. 
26 CSR3 My employer brand gives adequate 1 2 3 4 5 6 7 
contributions to charities. 
27 CSR4 My employer brand establishes 1 2 3 4 5 6 7 
procedures to comply with students 
complaints. 
28 CSR5 A confidential procedure is in place to 1 2 3 4 5 6 7 
report any misconduct at work. 
Compensation and Benefits 
29 CBI In general, the salary offered by my 1 2 3 4 5 6 7 
employer brand is high. 
30 CB2 My employer brand provides overtime 1 2 3 4 5 6 7 
pay. 
31 CB3 My employer brand provides good 1 2 3 4 5 6 7 
health benefits 
32 CB4 My employer brand provides insurance 1 2 3 4 5 6 7 
coverage for employees and their 
dependents. 
Diversity 
33 DIVl Employees are hired based on their 1 2 3 4 5 6 7 
skills and abilities regardless of their 
gender, ethnicity or culture. 
34 DIV2 Employees from different cultures are 1 2 3 4 5 6 7 
welcomed by our employer brand. 
35 DIV3 My employer brand offers good variety 1 2 3 4 5 6 7 
of work activities. 
36 DIV4 My employer brand has equal rights for 1 2 3 4 5 6 7 
men and women. 
37 DIVS My employer brand provides 1 2 3 4 5 6 7 
opportunity to work on different 
projects. 
Employee Engagement 
38 EEl The job I have makes me enthusiastic. 1 2 3 4 5 6 7 
39 EE2 I view my job as being meaningful. 1 2 3 4 5 6 7 
40 EE3 I like to work intensely. 1 2 3 4 5 6 7 
41 EE4 I often become absorbed in the job I am 1 2 3 4 5 6 7 
doing. 
42 EE5 The job gives me energy. 1 2 3 4 5 6 7 
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43 EE6 I persevere when I encounter challenges. I 2 3 4 5 6 7 
Employee Brand Loyalty 
44 EBLI I say positive things about my employer I 2 3 4 5 6 7 
brand to other people. 
45 EBL2 I recommend my employer brand to 1 2 3 4 5 6 7 
anyone who seeks my opinion. 
46 EBL3 I consider this employer brand as my first 1 2 3 4 5 6 7 
choice of working place. 
47 EBL4 I intend to stay with this employer brand I 2 3 4 5 6 7 
for a longer period. 
48 EBL5 I would not switch my employer brand I 2 3 4 5 6 7 
even if another brand offers a better 
remuneration. 
209 
General Data: Please tick () the best box according to your information. 
Name 
Institution's Name 
Gender D Male 
D Female 
Age D Under 25 years 
D 26 years to 3 5 years 
□ 3 6 years to 4 5 years 
D 46 years to 5 5 years 
D 56 years and above 
Job Position D Lecturer 
D Assistant Professor 
D Associate Professor 
D Professor 
Monthly income □ Less than 50000 PKR 
D 51000 to 100000 PKR 
D Above than I 00000 PKR 
Education D Masters 
D MPhil/MS 
D PhD 
Job tenure D Permanent 
D Visiting 
Thank you for participating in this survey. 
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